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PRESS RELEASE  

 

STUDIO 100 FILM PRESENTS  

HALLOWEEN VS DAY OF THE DEAD AT AFM 

 
 
Munich, 14 October 2025: Studio 100 Film will present the new animated family adventure  

Halloween vs Day of the Dead at this year’s American Film Market (AFM). A co-production 

between Studio 100 International and Mexico’s Lunch Films, the movie blends the spooky 

charm of Halloween with the vibrant spirit of Día de los Muertos and follows two unlikely young 

heroes on their journey to bridge a centuries-old divide. 

 

When the candies of the rival towns, Halloween Ville and Day of the Dead Town, mysteriously 

vanish before their most important festivities, the celebrations are suddenly in danger. The fate 

of both villages rests in the hands of Pumpkid and Bony Lu, who join forces with a quirky group 

of friends to save the holidays and reunite their communities. More than a tale of rivalry, this 

heartwarming story weaves fantasy and humor against the backdrop of magical landscapes, 

exploring universal themes of friendship, family, courage, and self-discovery. 

 

Written and directed by Celso García (The Thin Yellow Line, The Great Seduction), the film 

brings together executive producers Martin Krieger (Studio 100 International) and Axel Vielma 

and Fernando Estrada (Lunch Films), with Thorsten Wegener, Celso García and Gerry 

Cardoso as producers. The result is a story that proves great hearts and the strength of 

friendship can outshine even centuries of old adversities. 

 

“Working with Studio 100 International to bring Halloween vs Day of the Dead to life is an 

exciting opportunity to share a story we hold close to our hearts. Together, we’re creating a 

vibrant, heartfelt film that honors both traditions while telling a timeless tale of friendship, unity 

and hope. We believe audiences everywhere will connect with the journey of these two children 

from rival villages.” says Celso García, Founder, Lunch Films. 

 

Producer Gerry Cardoso adds: “We wanted to create a film that’s not only fun and full of 

adventure but also celebrates the heart of Mexican culture. It’s a playful clash of two iconic 

traditions, told through a story that’s emotional and deeply rooted in family and identity. We 

hope audiences around the world will laugh, be moved and walk away with a greater 

appreciation for the beauty, spirit and meaning behind Día de los Muertos.” 
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“Growing up Mexican in New York, I looked forward to twice as many sweets and double the 

ghosts. Halloween and Día de los Muertos were both part of my life, so when this project came 

along, it ultimately felt like home. After two years of spirited - and occasionally spooky - talks, 

I’m thrilled we’re kicking off development and sharing it at the film market!”, says Lorena Booth, 

Senior Manager Sales & Acquisition of Studio 100 Film. 

 

Studio 100 International and Lunch Films are creating an animated feature that resonates 

across cultures while delivering a universal message about connection and understanding. 

The diverse storytelling traditions bring fresh and distinctive voices to family entertainment. 

Targeted at kids and families, this CGI comedy-adventure has a planned runtime of 80 minutes 

and is slated for a 2028 theatrical release.  

 
 
 
About Studio 100 Film 
Studio 100 Film is an independent sales agency for exceptional family movies. Based in Munich, the 
company is a subsidiary of Studio 100 International. With more than 10 years of experience,  
Studio 100 Film has successfully marketed and sold animation feature films such as  
Giants of La Mancha, the Maya the Bee trilogy, Mia and me – The Hero of Centopia and numerous 
other Studio 100 International titles. In addition, it also acts as a sales agency for selected third-party 
films such as, most recently, 200% Wolf, North, and Miss Moxy. Studio 100 Film’s focus is on 
representing a well-selected portfolio of films globally with the recognition they deserve. 
www.studio100film.com 
 
 
About Studio 100 International 
Studio 100 International is a leading production and distribution company specializing in high-quality 
children's and family movies and series. Based in Munich, it represents a portfolio of well-known brands 
such as Maya the Bee, Mia and me, Heidi, 100% Wolf, and House of Anubis. Studio 100 International 
further engages in global brand rights licensing and manages its own state-of-the-art production studio, 
Studio Isar Animation. 
The company is part of the Belgian Studio 100 Group with a strong presence in the theme park industry 
across Belgium, Germany, the Netherlands, Poland, and the Czech Republic.  
www.studio100international.com  
 
 
About Lunch Films 
Lunch Films is a production company based in Mexico City and Brussels, focused on the development, 
direction, and co-production of kids & family entertainment and IP’s. The studio is immersed in an 
exciting lineup of upcoming projects, including the animated feature film Halloween vs Day of the Dead.  
www.lunchfilms.com  
 
 
 
 
 
 

http://www.studio100film.com/
http://www.studio100international.com/
http://www.lunchfilms.com/
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Contact for Media 

 

Joe Hofer 
Manager Corporate Communications & Events 
Studio 100 International 
Phone: +49 (0)89 960855-286 
E-Mail: Joe.H@studio100int.com 

For international press issues: 
Devika Patel 
DP-PR 
Phone: +44 (0)7773 324 159 
Email: devika@dp-pr.com  
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