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STUDIO 100 INTERNATIONAL LAUNCHES  

“LIVING WILD” AT MIFA 
 

A new comedy-adventure series for kids, backed by France Télévisions and RAI, 

produced by Gaumont Animation with Enanimation and Toonz Media Group, delivery 

fall 2026. 

 

Munich, 19 May 2026: Studio 100 International has come on board as worldwide distributor for 

Living Wild, the new high-energy 2D animated comedy-adventure from Gaumont Animation. 

The 52 x 11’ series, targeting kids aged 6–11, will be presented at MIFA in Annecy this June, 

with delivery scheduled for fall 2026. Backed by leading broadcasters France Télévisions and 

RAI, and co-produced with Enanimation and Toonz Media Group, the series is supported by a 

strong European broadcast base and an international production partnership.  

 

Fast-paced. Character-driven. Instantly relatable. 

Living Wild taps into a universal kids’ fantasy: what happens when comfort disappears and 

chaos takes over? The premise is straightforward: three pampered city pets are suddenly 

forced to survive in the wilderness, far removed from everything they know. The result is a fast-

paced comedy built on constant missteps, physical humor, and escalating chaos. 

 

What distinguishes Living Wild is its balance of high-energy slapstick and character-driven 

storytelling. The series leans into strong comedic contrasts – urban versus wild, control versus 

unpredictability – while grounding its narrative in themes of friendship, resilience, and 

adaptability. Designed with a clear episodic engine and broad international appeal, the show 

combines accessible humor with emotional depth, positioning it as a strong fit for both 

broadcasters and streaming platforms. 

 

Dorian Bühr, Head of Global Distribution at Studio 100 International, said: “Living Wild hits a 

sweet spot: bold comedy with real emotional grounding. It’s wild, crazy, and incredibly funny, 

but at its heart, the series is about connection, resilience, and figuring things out when nothing 

goes to plan. We’re excited to join this hilarious road trip and bring Living Wild to audiences 

around the world.” 

 



     

2 / 3 

 

PRESS RELEASE  

Deep Dive: Short Synopsis: 

Three pampered pets. Zero survival skills. One mission: get home. 

When a ditsy cat, a goofy dog, and a bossy bird from the big city suddenly find themselves 

stranded in the wilderness, they are completely out of their depth. No Wi-Fi. No snacks. No 

clue. 

Meet Tiny Head, Ird, and Chopper – an unlikely trio forced to navigate the great outdoors 

together. Surviving the wild isn’t about having the perfect plan. It’s about trial and error, 

ridiculous ideas, and learning – often the hard way - that even your best plan can still go 

spectacularly wrong. 

In the end, it’s their growing friendship that keeps them going… even when everything else 

fails. 

 
 
 
About Studio 100 International 
Studio 100 International is a leading producer and distributor of high-quality content for children and families, with 

a clear focus on the creation of premium animated IP. Based in Munich, the company manages globally successful 

brands such as Maya the Bee, Mia and me, and Heidi, and combines creative excellence with distribution, 

licensing, and digital exploitation. In 2025, Studio 100 International was named “International Studio of the Year” 

at the Animation Magazine Hall of Fame Awards. 

 

At the core of its activities is its state-of-the-art production hub, Studio Isar Animation, where the company 

produces high-end animated feature films. Complementing this IP-driven approach, Studio 100 International 

distributes a broad portfolio of family content – including animated series, feature films, and selected live-action 

productions – across global markets. 

 

Beyond its own brands, the company acts as a commercial partner for third-party IP, spanning distribution and 

licensing and leveraging its strong market access and brand-building expertise. 

 

Through its dedicated sales arm Studio 100 Film, the company markets both its own animated features and a 

curated slate of third-party films, further extending its market presence. 

 

As part of the Belgian Studio 100 Group, Studio 100 International is embedded in a unique entertainment 

ecosystem spanning content, licensing, live experiences, and theme parks, enabling brands to grow across 

platforms and generations. 

www.studio100international.com  

 

 

About Gaumont  
Gaumont is the first film company in the world, celebrating nearly 130 years of history and innovation. With offices 
in Paris, Los Angeles, London, Berlin, Köln, and Rome, Gaumont remains an industry leader, producing and 
distributing high-quality TV programming and films. 
 
The Gaumont library encompasses over 1,500 iconic titles, including The Untouchable, Narcos, Monsieur 
Gangster, Barbarians, The Fifth Element, Stillwater, Lost illusions, 8½, and Lupin. 
 

http://www.studio100international.com/
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In parallel with the cinematographic development of its catalog, Gaumont has been developing, producing and 
distributing animated series for nearly 15 years, in partnership with major European and international players in 
the sector. 
 
The company's catalogue of kids' and family titles includes animated films and series for all ages, including Bionic 
Max (52x11’), Do Re & Mi (52x11’), Samurai Rabbit, The Usagi chronicles (20x22’), Stillwater (42x11'), F is for 
Family (36x24'), Furiki Wheels (52x11’), Belle & Sebastian (52x11’), Lanfeust Quest (26x22’), Galactik Football 
(78x26’) and Santa’s Apprentice (52×13’ & 2 Feature films). 
 
 
 
 

Contact for Media 

 

Joe Hofer  
Manager Corporate Communications & Events 
Studio 100 International 
Phone: +49 (0)173 5904766 

Email: Joe.H@studio100int.com 

For international press issues: 
Devika Patel 
DP-PR 
Phone: +44 (0)7773 324 159 
Email: devika@dp-pr.com  
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