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Mayaodos 50th TV Annivers

Wedre celebrating Maya's gol den an

Media Cooperation €

Q Anniversary formats and a broad TV p

Trade Cooperations

Y Anniversary products at the POS and

Brand Cooperations

150 Strong partnerships for more reach an

Social Media a ﬂ
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Maya Song Remake Release May 8
KiKa SingAlarm - Social Media Promotion - TikTok Dance Challenge

Real -Life Maya & Willy Social Media starting March 15
Various stories tl ut the year with Maya & Willy Q&A - ...at the office

LN New Channel Maya & Friends @ POS Special Placement
LLLLLLLLLLLLLLL Aug 81 Sept 20
Special Greeting Cards LAUF Runni Event

Pl()p,spl “WD Majaparade - Experience Area (tha) Special Broadcasts - Fernsehgarten Performance (tba)

[?' German Release September 3

i

September 27

Anniversary Campaign Anniversary Campaign

Spin Off Cinema Movie -;‘
Influencer Coop.
T-Shirt Print Art Contest (tba)

o=

Influencer Coop.

The Big Birthday Party (tba)
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Mayaodos 50th TV Anni ver

Wedre celebrating Mayabds gol den a le d i

Focus on Social Media! 00

Iconic Brand
Power

Partner with beloved
brands and Maya the Bee
through events, collabs &
emotional social content. Go Viral

Massive Reach

Smart placements (e.g.
influencer Kits,

> 10 million cross-media, TikTok/Instagram collabs)
multi-generational contacts for maximum impact.

Engaging
Storytelling

Entertaining formats with
fireality vibes
Gen Z, Millennials &
Boomers.

Strong Brand
Awareness

Activating content creates
real online & offline
touchpoints.




Eko Fresh & Die Biene Maja - Maja (Summ Summ Summ)

Music is our ultimate community catalyst - turning the iconic Maya
song into a year-round, trend-driven music and dance movement

with real viral power,
® ) ] - -
— & ’ |
P @ 059/23 ) 3 A ’
. Eko Fresh & Die Biene Maja - Maja (Summ Sumn; Summ)

-
& Karussell - KinderTV und 2 weitere Mo @ R Teien
L O

May we introduce you to
Eko Fresh, a German music
8. legend with a huge fan
. base?

@ 06

350k 541k 138k

Eko Fresh is a German rapper, actor,

and entertainer of Turkish descent.
5 E


https://www.youtube.com/watch?v=ceIXRDT3CgI
https://www.youtube.com/watch?v=ceIXRDT3CgI
https://www.youtube.com/watch?v=ceIXRDT3CgI

New social media formats featuring real-life Maya & Willy

Bringing the real Maya & Willy Walking Act into
Il nspired by t

hottest media topicsd created to delight Gen Z and Millennial retro
fans who simply want to laugh and relive the magic.

|

Are you ready for Willy,
the elevator boy?

Boomers on Tour é




Real-Life Maya & Willy Social Media Takeover

Happy
Valentinstag,
Maja

Il

Special ice cream dessert
to make at home

MAGNUM
IcE cReam @3) coMPANY

Maya, the CEO of the
beehive, is planning a party...

Couple shooting

! You better watch out, there's a
#boomer on tour é

Raffle, ASMR edition
Memes, stickers, GIFs, and

TikTok filters throughout the

| k
’ 3;;11%211/115;” DA, year m

{SCHAFFEN WIR NOCAI™ . )
& ‘ Watch best of classic series

(and cry) with Maya & Willy




Mayaodos 50th TV Anniversary

YouTube & Podcast Collabs Moajd q_(h P
Wedre reintr omhucliveg thkbagh boldfcolturally relevant -lll“’%
collaborationsd from sharp reactions to playful satired transforming nostalgia THE _
into fresh, high  -impact content that resonates with adults 257 45 and sparks a
cross-generational connection throughout the year. SCENES &
A —

MIT

0Ol nsect rights &-Matyear echtey PBeese as a symbol of toxic work ~ SCARLET
;_},eAVAn:uﬂ

The beehive hierarchy 6 the queen as CEO, workers as disposable employees, and drones as devalued outsiders 8 offers a deeper look into how toxic work culture
can emerge.

ft. Scarlet Cavadenti

0Olnterview with a | egend: Maya the Bee :
German Maya dubbing actress

From chil drends s ca& klaatse Beexcelabratest5Wyeas of buzezirg rihrough our imaginations. Join us for a look back at her
legacy and lasting impact.

O0Chil dhood clraesasdi:c sWhraet Maya the Bee can stil

Maya the Bee still teaches us the value of curiosity, individuality, and empathy. Her story challenges toxic work ideals and reminds us to
balance freedom with community.

*Initial ideas for joint formats. Work in progress. Reaction Clips
The most unforgettable Maya the Bee Scenes.
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Special style guide available

éal so available as a colored version

maya



Style guide
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COMPANY X / STREET XX / XXXXX CITY
COUNTRY X / WWW.COMPANYX.COM

72% BAUMWOLLE / COTTON / ALGODON
COTON / COTONE / KATOEN / BAWELNA
BAVINA / PAMUT / BUMBAC

28 % POLYESTER / POLIESTER / POLIESZTER

BASED ON THE BOOKS WRITTEN BY
WALDEMAR BONSELS “MAYA THE BEE"
© STUDIO 100 ANIMATION,

STUDIO 100 INTERNATIONAL

® STUDIO 100, STUDIO100.COM

-4 —
Méya stupio100

L 8. |
MONZ%DAY 1uu'innwzous;.)umuls:on FRIDAY SATURDAY

SNOIS3A L -SAvA L

— . &
SUN Z DAY

lllLoco

SOCKS / 7 PAIRS
SIZE: 40 / UNI
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Brand new anniversary products

La ndga r'd Exhibition stand at IPM Essen, 2026 HALPY

Die Biene Maja feiert Geburtstag —
und du kannst gewinnen!

QR-Code scannen, [
Kassenbon hochladen ¥
und gewinnen. ¥*¥
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BIENE MAJA
S EMPFOHLEN
. 8 RETTE UNS, WER KANN!
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Retail Activations All Year Long

/_\\
Food & @ q
Beverages R@BSSMANN
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Health & /
Personal Care

&

. VDV Die Verkehrs-
‘ unternehmen
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» zalando ".q UN IVE;SAL
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) @ UNIVERSAL MUSIC GROUP ‘
LOBSTER & LEMONADE /
zipster ®
m amazon
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Special Editions Special Promotions Special Products
June -October May

August -October
book on Bee Day

W

Consumer / (‘ @ Special Placements
Products D o~ March -October
‘ )
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An animated comedy adventure packed with slapstick humor about two unlikely heroes. STUDIO 100  suzowmwamaner - STUDIO 100
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S / . . * GERMAN CINEMA RELEASE:
' l / September 03, 2026
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The whole ant cGOMEByexscsepgt the two most 0in

| members of the community!
- ~ A ,;‘ I n the miadstvefre drought, the ant platoon s
_ " - community, but the hilarious!| yAidredptni Aredciuyte nan
b ‘? out for HMededicke to tackle the problem themse
: efforts |l ead them to uncover a shady water
» - secretive superhero mosquito. In a series o

- inadvertently save the meadow and become t he
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Building the next big brand

Going beyond classic family marketing with independent German film distributor Port au Prince.
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4 mJ A Y A1 N = . ; L ol
' 4 A Kids & Families  through
. i . - characters, the cinema experience,
We create a brand experience that [ - school activities, etc.
combines entertainment, humor, and a 2 ¥ o A GenZ& Young Adults through

slapstick, TikTok, meme culture, etc.
A Conscious Consumers & Parents
through the NGO, educational
elements, etc.

meaningful purpose.

Make it exciting Awareness Happenings & High Peak
: Influs Promotion
Mysterious messages The search for water is A well-known NGO joins the
all over the city & on coming soon to T E e Creators are invited to an We create viral memes, |kl

i A water awareness. : : . .
Soci al Me d t heatersé exclusive preview event & cinema events, Arnie & Barney

L 2
: o : young heroes can join too by OMING SOON!
Assnmumi S RN participating in a geocaching SRIENESS TR S '

GESICHTET: LN | ) " for kids, games, online
N exclusive ¢

SANKT PAULI

US: BE CHILL, ACT NORMAL.
OUR SHARED BRAIN CELL:

o
- ‘A
p —

The water is gone. Have you seen the
water? Please send any tips.
- A&B
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Viva con Agua i The Perfect Match

An international NGO from St. Paul i, ifAbforvmditerd i n

High Reach

A large, engaged community committed to "Water is a Human Right"d amplified through
impactful storytelling, a strong social media presence, and nationwide live events across
Germany.

Creative Campaigns
Charity runs, festivals,
Walking acts, producing
songs together

Educational Aspects
Raising awareness for water
scarcity and global hygiene

Merchandising

ey : VIVA CON AGUA
& L b SANKT PAULI
. : 2 Provided access to clean drinking water

" # «
. L}
- - for > 20,000 people. . 5
Arnie & Barney Arnie & Barney a
Lunchbox Water Bottle >6,000 students now have access to ‘
i €00 improved sanitation facilities. - )
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The Role of Comics in Arnie & Barney

Comics play a central role in the film. Comic artist Szzkeat teams
up with goofy fans Arnie & Barney, who dream of being heroes.
The story opens in comic-book style d their imagined battle
revealed as a comic cover before shifting into the real animated
world. In the end, Szzkeat thanks them with a comic about their
adventure.

@ SZZKEAT presents
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Product Inspiration

LAPTOP BAGS



