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Vic the Viking
Brand Deck | short version
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The cleverest Viking you‘ve ever seen

Use your brain, not your fists!

Target Group

CGI: 4-7 years

Classic: (young) adults

Values

Peaceful – Inventive– Surprising – 

Warm-hearted – Modest

Brand Awareness

Cult character all over the world

As a powerful brand with an 

exceptionally positive image, Vic 

upholds timeless values that continue 

to resonate with today's generation.

Broadcasting

180 countries

CGI: 78 x 12’

Classic: 78 x 24’

Vic is a 10-year-old boy who happens to be the son of Halvar the Viking Chief. 

Halvar tries desperately to teach his son the true Viking way of life. To his 

amazement Vic shows little enthusiasm for physical activities and prefers peaceful 

solution instead of fighting. Together they get involved in thrilling adventures 

accompanied by a colorful crew of burly Vikings. In all their challenges they can 

count on Vic to save the day!



Licensing
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NEW NEW NEW

SHOP HERE

Product Examples

https://shop.heroesofchildhood.com/collections/wickie-und-die-starken-manner?page=2
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Heroes of Childhood
The new retro brand!

Discover nostalgia in a cool way!

Our umbrella brand "Heroes of Childhood" offers an 
outstanding collection of selected characters with a cult 
factor - perfect for anyone who loves retro and nostalgia.

Thoughts and emotions 

associated with our heroes…* 

Childhood Memories

Nostalgia

Adventure

Feel good

FriendshipHappiness

Joy

@HeroesofChildhood

@heroesofchildhood

• 2-4 clips/week

• Clips, shorts, full episodes & 

character specials

• Each clip up to 90s length

*Studio 100 International Research, Germany, adults 25-45 years, n=496, powered by  

http://www.youtube.com/@HeroesofChildhood
http://www.tiktok.com/@heroesofchildhood


Heroes of Childhood

5

Fashion Collection

Available at

shop.heroesofchildhood.com

and…

shop.heroesofchildhood.com
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Cooperation „Welthungerhilfe“
Use your brain not your fist!

Vic inspires kids, raises
awareness and draws attention to
critical issues of our time

Reach

>14m 3-29 year olds

>1.3m teachers

▪ Welthungerhilfe is one of the largest private aid agencies in Germany in the field of 

development cooperation and humanitarian aid. Mission: #ZeroHunger by 2030

▪ Multi-year cooperation with Vic the Viking, starting 2025

▪ Creation of educational materials, especially for primary schools,

on topics such as ‘Water & Hygiene’, ‘Education’, ‘Climate Change’

▪ Distribution via agencies, online platforms,

newsletters and events



Highlights
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Timeline

20262025

Airing on TV

YouTube Clips

Walking Act

Fan Magazine

Plopsa, Holiday Park (WICKIE LAND)

Additional marketing activities for 2D classic Vicky with

2027

Additional Marketing Activities for 2D Classic Vicky 

Cooperation NGO “Welthungerhilfe”



Contacts06
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Contacts

Licensing International

Joachim Knödler

licensing@studio100int.com

Global Distribution International

Dorian Buehr

distribution@studio100int.com

Licensing Benelux 

Frédérique Fransen

frederique.fransen@studio100.be

© Studio 100 International
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