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Heroes of Childhood
Out of a longing for the past and for simpler timesé

Remember the classic kids' content we all loved? Heidi's 

adventures, Maya the Bee's fun stories, Vicky the Viking's brave 

acts, and the magical tales of Pinocchio or Alice in Wonderland. 

Those stories really meant something to us, teaching us about 

love, friendship, bravery, and doing what's righté

In today's busy world, it's nice to take a 

break and remember those simpler times. 

That's why we're bringing back those classic characters through 

a new platform. 
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Heroes of Childhood
Out of a longing for the past and for simpler timesé

Our umbrella brand "Heroes of Childhood" 

offers an outstanding collection of 

selected characters with a cult 

factor - perfect for anyone who loves retro 

and nostalgia.
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Our heroes are still famous & beloved!

93%
like our 

heroes

Thoughts and emotions 

associated with our heroesé 

88%
are 

interested in 

HoC 

products

How our heroes score 

compared to more modern 

charactersé

98%
know at least 

one of the 

heroes

93%
would love to  

introduce  

our heroes to 

their kids

Toys, 

Collectibles, 

Publishing & 

Clothing are 

the top 

categories

Childhood Memories

Nostalgia

Adventure

Feel good

FriendshipHappiness

Joy

Authenticity

Timeless Values

Personality

Cultural Icons

High Quality

Source: Studio 100 International Research, Germany, adults 25-45 years, n=496, powered by  
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Content
YouTube

supported by postings and campaigns on social media

YouTube 
(youtube .com/@HeroesofChildhood

Target group:

young adults 

25 -45 y.o.

Clips, shorts, full 

episodes and 

character specials

Packed with our beloved heroes, it promises pure 
entertainment with uploads every week, including character 
specials, shorts, and compilations from the 70s and 80s.

https://www.youtube.com/@HeroesofChildhood
https://www.youtube.com/@HeroesofChildhood
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Content
TikTok & Instagram

Discover Nostalgia in a Cool Way!

2-4 clips/week throughout the year under the umbrella ñHeroes of Childhoodò:

www.tiktok.com/@heroesofchildhood

www.instagram.com/heroesofchildhood

supported by postings and campaigns on social media

>797k

views*

http://www.tiktok.com/@heroesofchildhood
http://www.tiktok.com/@heroesofchildhood
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Marketing Strategy

Å Campaign with 50 target group -oriented micro 

influencers

Å Various content (stories/feed, unboxing, outfit 

inspiration...)

April 2024

Start YouTube

Start TikTok

May 2024

Launch Fashion 

Collection

May 2024

Go Live 

Website & 

Online Shop

Autumn 2024

EDGAR Free Postcards 

Campaign

November 2024

Influencer 

Campaign
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EDGAR Free Cards Campaign

POSTCARDS PRINTED

115k

CAMPAIGN PERIOD

12.09.-23.10.24

6 weeks

DISTRIBUTION 

LOCATIONS
MUNICH/BERLIN/HAMBURG

460

REACH

552k
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EDGAR Free Cards Campaign
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Marketing Strategy
Fashion Collection
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Marketing Strategy
Fashion Collection

How about a special 
fan shirt for Mayaôs 

50th birthday? J
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Design Inspiration
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Design Inspiration
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Design Inspiration
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Cooperation

ACCESS TO THE TOP PERFORMING GLOBAL MARKETPLACES

Partner with the most popular marketplaces around the world, giving access to over 200m+ new potential customers!

1.
Print Upload

2.
Design Studio

Defining styles, fabrics and colors on the platform

3.
Online Shop

Launch on multiple online shops - product 
pictures with AI Models & Mockups instead of 
real photography

4.
Print on Demand

Distribution via online shop where the 
order was placed

and many moreé
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Fashion Collection
Premium

Available at


